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Objective 1. To characterize the alumni commitment. 

Objective 2. To describe overall patterns in alumni 

commitment. 
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Clustering- N=1,075 alumni who assert intention to 
collaborate

Binary logistic model-N=2,008
Dependent variable- Intention to collaborate (1 for 
“Yes” and 0 for “No”)
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Five clusters, based on commitment relationship

Enthusiastic Shy but curious Awake committed Sheepish committed Need a little push group

Variables used in the cluster 
analysis

✓ Commitment relationship;
✓ Afective Commitment;
✓ Cognitive commitment;
✓ HEI’s commitment
✓ Academic experience
✓ Sociodemographic
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Implications

Segmentation & predictive model

Affective and cognitive commitment
Pride
Sense of belonging 
Trust
Benefits & advantages

Commitment indicators
Further training
Share experience
Give help

HEI’s commitment
Communication
Solicitations
Social & academic 
integration



Obrigada
Thank You
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